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UPS Canada Ltd. Shopify Twitter Chat 

OFFICIAL RULES AND REGULATIONS 

Open to Residents of Canada except Quebec 

 

1. NO PURCHASE NECESSARY. THE UPS Shopify Twitter Chat (the “Contest”) is sponsored and 

administered by UPS Canada Ltd. (the “Sponsor”), 1022 Champlain Avenue, Burlington, Ontario, L7L 

0C2.  The Contest begins at 12:00:00 PM eastern daylight savings time (“EDT”) on October 9, 2014 and 

ends at 1:00:00 PM (EDT) on October, 9, 2014 (the “Contest Period”). The Contest is in no way 

sponsored, endorsed, or administered by, or associated with Twitter or Facebook. Twitter and Facebook 

are completely released of all liability related to the Contest by each person that enters the Contest. Any 

questions, comments, or complaints regarding the Contest should be directed to the Sponsor.  

2. ELIGIBILITY: The Contest is open to legal residents of Canada (excluding Quebec) who are at 

least eighteen (18) years of age at time of Contest entry and who are not: (i) employees, shareholders, 

officers, directors, agents, representatives, and advertising and promotional agencies of the Sponsor or 

(ii) a member of any such person’s immediate family (regardless of where they live) or persons with whom 

they are domiciled (whether related to the person or not).  In these Official Rules, “immediate family” 

includes mother, father, brothers, sisters, sons, daughters, partner or spouse.   

3. HOW TO ENTER AND BE ELIGIBLE FOR A PRIZE: During the Contest Period, 

“@UPS_Canada” will post a message on Twitter to initiate a #ecommprep discussion. To enter the 

Contest, you must contribute at least one tweet message about the discussion with hashtag 

“#ecommprep” to “@UPS_Canada” and “@Shopify” during the Contest Period. No other entry method will 

be accepted.  

To enter the Contest and be eligible for a Prize, you must have a Twitter account and must follow 

“@UPS_Canada” and “@Shopify”. If you do not have an account, visit www.twitter.com and register for a 

free account. Entrants are subject to Twitter's Terms, Conditions and Rules; these can be found at 

https://twitter.com/tos. Sponsor is not responsible in any way for any decisions Twitter makes regarding 

the entrant's account with Twitter.  

4. TWEETING FORMAT AND CONTENT: Your tweet must include the hashtag “#ecommprep” and 

must reply to “@UPS_Canada” and “@Shopify” to be eligible. Tweet posts must also adhere to the 

following format and content guidelines to be included in the Contest: 

 must be no more than 140 characters in length;  

 must not, in the sole and unfettered discretion of the Sponsor, contain any defamatory, offensive, 

obscene content;  

 must relate to the topic of the #ecommprep discussion initiated by @UPS_Canada 

5. PRIZES: There are five (5) prizes available to be won (herein referred to individually as “Prize” 

and collectively as “Prizes”). The Prizes are: 

https://twitter.com/tos
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 One (1) Grand Prize comprising a $200 gift certificate to The UPS Store® (redeemable at any The 

UPS Store across Canada). Total Grand Prize estimated value of $200.  

 Four (4) $25 gift certificates to The UPS Store (redeemable at any The UPS Store across 

Canada). 

 All participants will receive a 10 per cent discount off Shopify monthly plan using coupon code 

sent by Shopify over Twitter’s direct message  

Winners will be selected by the Sponsor with the assistance of its agents based on the quality of the 

entrant’s contributions to the #ecommprep discussion and their level of engagement. Entrants will be 

ranked by Sponsor and its agents based on the number of contributions to the #ecommprep discussion 

through tweets, replies, retweets in the discussion, the number of followers of the entrant, the level of 

engagement between the entrant and other participants in the #ecommprep discussion and the quality of 

their contribution to advancing the #ecommprep discussion. Only those entrants that are ranked by the 

Sponsor in accordance with the ranking criteria above as the top entry will receive the Prize. Only the top 

ranked entry will receive the one (1) Grand Prize available to be won. Four (4) winners will be selected by 

the Sponsor with the assistance of its agents based on the entrant’s direct tweets, retweets, favourites 

and engagement in the Twitter chat to receive one of four $25 The UPS Store gift certificates.  

6. PERSONAL INFORMATION: Personal information collected from entrants will only be used by 

the Sponsor and Shopify to administer the Contest and award the Prizes. Please visit 

http://www.ups.com/content/ca/en/resources/ship/terms/privacy.html for more information regarding the 

manner of collection, use, storage and disclosure of personal information.  

7. GENERAL CONDITIONS: 

By entering the Contest, entrants agree to abide by the Official Rules and the decisions of the Sponsor 

and any third parties engaged by the Sponsor to assist it in administering the Contest with respect to all 

aspects of the Contest. The decisions of the Sponsor with respect to all aspects of this Contest are final 

and binding on you without right of appeal, including, without limitation, any decisions regarding the 

eligibility/disqualification of entries and the application of the winner selection criteria. 

Entries received shall be deemed to be submitted by the authorized account holder of the Twitter account 

associated with the entry. For purposes of these Official Rules "authorized account holder" is defined as 

the natural person who is assigned to a Twitter account by Twitter. The winner may be required to provide 

the Sponsor with proof he/she is the authorized account holder of the Twitter account associated with the 

winning entry. 

By entering the Contest, entrants agree to the publication, reproduction and/or other use of their first 

name and initial of their last name, city of residence, statements about the Contest without further notice 

or compensation, in any publicity or advertisement carried out by the Sponsor or its advertising and 

promotion agencies in any manner whatsoever, including print, broadcast or on the Internet. 

The Sponsor and its agents assume no responsibility for any error, omission, interruption, deletion, 

defect, delay in operation or transmission, communications line failure, theft or destruction or 

unauthorized access to, or alteration of, entries. The Sponsor and its agents are not responsible for any 

problems or technical malfunction of any telephone network or telephone lines, computer on-line systems, 

servers, or providers, computer equipment, software, failure of any entry to be received by Sponsor on 

http://www.ups.com/content/ca/en/resources/ship/terms/privacy.html
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account of technical problems, human error or traffic congestion on the Internet or at any Web site, or any 

combination thereof, including any damage to participant’s or any other person’s computer and other 

property relating to or resulting from participation in this Contest or from downloading any materials in this 

Contest.  

The Sponsor reserves the right to terminate or amend this Contest at any time and in any way, without 

prior notice. Without limiting the foregoing, if, for any reason, such as but not limited to tampering, the 

Contest is not capable of running as originally planned, the Sponsor reserves the right, to cancel the 

Contest.  

 

 


