RETAIL CASE STUDY

Tidal New York

eFulfillment with UPS®

Tidal New York was founded on a simple idea: make
footwear that is the best of its kind and make it in New
York. Committed to reviving American manufacturing,
co-founders and brothers Tommy and Tim Gibb dreamt
big with a commitment to these four core values:
• Start by building a factory in America
• Hire and train veterans
• Change the game through technology
• Develop innovative materials
The brothers realized that the direct-to-consumer
online market would be key to growing their business.
And while their warehouse was in New York, 60 percent
of their online orders were coming from the west coast.
Tidal’s executive team was faced with warehousing and
fulfillment challenges brought on by high consumer
expectations in an omnichannel market. They realized
they needed a logistics provider that could help:
• Meet increasingly high consumer expectations
• Integrate into an onmichannel environment
• Reduce transportation costs
• Elevate their brand
Tidal co-founder Tim Gibb evaluated multiple thirdparty logistics providers before deciding on UPS’s
efulfillment solution. “I didn’t realize UPS had an
ecommerce fulfillment solution that focused on the
small business market,” said Gibb. “The all-in-one
platform coupled with their bicoastal fulfillment
network differentiated UPS.”

“Onboarding with UPS efulfillment
has allowed us to focus on the
important parts of running our
business while UPS takes care
of the warehousing and order
fulfillment. It was an easy choice”
—Tim Gibb, Co-founder, Tidal New York

Today, UPS® efulfillment handles all of Tidal’s direct-toconsumer orders. “It doesn’t matter whether the order
comes in from our shopping cart or our connected
marketplaces, the UPS platform dynamically routes it
and selects the most cost-effective service to meet the
consumer’s expectations. This includes our Amazon
Prime seller-fulfilled orders”
UPS helped Tidal move thousands of SKU’s to the UPS
efulfillment network. “We can trust UPS with our brand
today, during peak, and in the future,” Gibb explains.
Now, Tidal can focus on growing their core business
while leaving warehousing and order fulfillment to UPS.
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Tidal needed a
logistics provider to
support multi-channel
ecommerce fulfillment
and help meet high
consumer expectations.

With easy onboarding
and bundled pricing,
UPS’s efulfillment
solution provided Tidal
an all-in-one platform
that enabled two-day
shipping across the U.S.

With UPS’s help, Tidal was
able to reduce transportation
costs, increase throughput
at peak times, improve
scalability potential, and
increase sales by connecting
to new online marketplaces.

For more information please email
upsefulfillment@ups.com
To learn more about Tidal New York visit: tidalnewyork.com

