
Small Business Success 

Meet Kyle’s North American Quality Purveyors
In spite of the increased competition from 
online retailers, many brick-and-mortar 
businesses are extending their in-store 
service with online sales, creating a 
world of opportunities for small business 
owners. Here’s one small business that 
viewed the digital world as an opportunity 
to increase sales without heavily 
increasing overhead costs. 

Kyle Van Der Velden admired quality 
products made in North America. He 
knew he wanted to be, “the sole men’s 
retailer in Alberta dedicated to stocking 
only North American made men’s apparel 
and accessory brands, whose focus is 
on quality craftsmanship and timelessly 
styled products.” So he opened North 
American Quality Purveyors (NAQP). 

Based in Calgary, NAQP started in 2013 
as a single brick-and-mortar. Van Der 
Velden stocked NAQP with locally crafted 
clothing, products and accessories, while 
embracing superior customer service 
as a fundamental value in his store. The 
combination of quality products and 
service led to loyal customers who in 
turn became strong advocates. Having 
a strong hold on retail success, Van Der 
Velden wanted to expand NAQP’s product 

offerings without significantly hurting his 
bottom-line. 

Being one of only a few independent 
men’s retailers selling North American 
made products, NAQP decided in the 
winter of 2014 to take their store online 
with shopnorthamerican.com. The site is 
an extension of the in-store service and 
has become a go-to source for modern 
takes on timeless workwear pieces; not 
only for Calgarians but for consumers 
around the world. “We started as a 
storefront and thought maybe we could 
try to sell something online and it just 
took off,” said Van Der Velden. 

Today, the company supplies top quality 
men’s apparel and accessories to 
trendsetters from Calgary to Australia, 
all the while retaining the hands-on 
service and down-home image of real 
guys in a real store. With the launch of 
their e-commerce site they expect to see 
online sales surpassing their in-store sales 
in the near future. 

With the growing number of e-commerce 
tools available, it is easier than ever 
before for aspiring entrepreneurs to 
launch a business. However, e-commerce 

Company name:  
North American Quality Purveyors

Year founded: 2013

Company description:  
Men’s retailer dedicated to stocking only 
the highest quality Canadian and 
American made apparel and accessory 
brands.

Challenge: With an e-commerce store 
shipping all over the world NAQP 
needed up-to-date visibility on when 
their shipments will be delivered and 
where they are in transit.

Solution: UPS Tracking

Result: NAQP has the insight into 
customer demands with UPS Tracking. 
The technology lets them see precisely 
where their shipments are every step of 
the way. That visibility allows them to 
tackle any potential issues before they 
have a chance to become a big problem.

E-Commerce site: 
shopnorthamerican.com

http://shopnorthamerican.com/
http://www.ups.com/content/ca/en/bussol/browse/ups_tracking.html?WT.svl=SolHeader
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giants have set high standards in 
place for the industry that many small 
businesses face when launching 
an online store, like free overnight 
shipping. “Customers have come to 
expect the same level of service, no 
matter what site they’re purchasing 

from, especially when it comes to 
receiving their package. That places a 
lot of pressure on small retailers. We 
realized that we needed to be proactive 
in order to meet high customer 
demands and that’s when we decided 
to partner with UPS.”

Want your business to be 
profiled? Here’s what we’re 
looking for:

n  You’re a consistent shipper   
You’re frequently shipping product or 
samples to clients in Canada and 
internationally. 

n  Your business is only a tweet away  
You understand the value of social 
media for business and are constantly 
reviewing how to leverage Twitter, 
Facebook and more to reach your 
customers. 

n  You take advantage of discounts  
Your business benefits from savings 
offerings to help manage costs. The 
UPS Small Business program is a 
dependable savings that sticks around 
for the long run.

Sound like your business?
Send us a tweet @UPS_SmallBizCA with 
#UPSsme and #SmallBizSuccess! We’ll 
be selecting small businesses to profile.

n  Clothing Apparel 

n  Footwear

n  Headwear

n  Outerwear 

n  Lifestyle

n  Apothecary & More

NAQP products:

How UPS helped NAQP
Once NAQP established itself as an 
online retailer, the next frontier was 
expansion overseas. “Using UPS made 
the decision to sell internationally less 
stressful; the regulations and customs 
processes required to jump into the 
global market can be daunting.” For 
its online store, UPS tools provided 
shopnorthamerican.com with instant 
access to a choice of delivery options 
and most importantly tracking visibility. 
“We ship to customers all over the 
world so we needed a reliable partner 
to deliver our packages but also keep 
us informed every step of the way. UPS 
gives us shipment visibility and lets 

us access information 24 hours a day, 
seven days a week.” 

“You not only know your products 
but also your customers and your 
community. Your online store should be 
an extension of that same experience 
and complement one another.” NAQP’s 
online presence supports its brick-and-
mortar. For Calgarians on a time crunch, 
NAQP offers online shopping with 
in-store pick-up. This marriage of online 
and in-store sales has its benefits, “if 
customers can shop online and pick 
up in your store, they have a reason to 
come in and potentially buy more.”

https://www.ups.com/mrd/promodiscount?loc=en_CA&promoCd=BC5SNEHY6

